
To Take
Advantage
of NWF’s
Licensing and
Sponsorships
You Need
One Thing...

a Heart.
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Cause-related marketing
is more than just a feel-good idea. It’s
serious business, backed by more than
130 million Americans who report that
they will likely switch to brands or
retailers that associate with a good
cause. In fact, eight out of every ten
Americans feel more positively about
companies who support a cause, with
quality of the environment and
education being cited in the top three
concerns.*

That’s why the National Wildlife
Federation is an ideal cause-related
marketing partner. The leader in
conservation education, NWF has spent
the last 63 years working to protect
endangered species, safeguard wildlife
and wild places, provide clean water,
and most importantly, inspire children
and future generations to do the same.

As a licensing partner, you’ll enjoy
these benefits:

• Broad appeal.
• Name recognition.
• Marketing expertise.
• Vast resources.
• Diversity of design.

Show your customers you care
about what’s important to them!
Call John Cobb at (703) 790-4261
for more information.

8925 Leesburg Pike
Vienna, VA 22184

www.nwf.org

Partnering with the National
Wildlife Federation means that you can
increase sales, build customer loyalty,
and improve your bottom line while
making a real difference in the quality of
life on this planet.
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! National Wildlife Federation...
Licensing and Sponsorships
that get noticed.

Cause-related marketing is more than
just a feel-good idea. It’s serious
business, backed by more than 130
million Americans who report that they
will likely switch to brands or retailers
that associate with a good cause. In
fact, eight out of every ten Americans
feel more positively about companies
who support a cause, with quality of
the environment and education being
cited in the top three concerns.*

That’s why the National Wildlife
Federation is an ideal cause-related
marketing partner. The leader in
conservation education, NWF has
spent the last 63 years working to
protect endangered species, safe-
guard wildlife and wild places,
provide clean water, and most
importantly, inspire children and future
generations to do the same.

As a licensing partner, you’ll enjoy
these benefits:

• Broad appeal.
• Name recognition.
• Marketing expertise.
• Vast resources.
• Diversity of design.

Partnering with the National
Wildlife Federation means that you can
increase sales, build customer loyalty,
and improve your bottom line while
making a real difference in the quality
of life on this planet.

Show your customers you care
about what’s important to them!
Call John Cobb at (703) 790-4261
for more information.
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Cause-related marketing is more than
just a feel-good idea. It’s serious business,
backed by more than 130 million Americans
who report that they will likely switch to
brands or retailers that associate with a
good cause. In fact, eight out of every ten
Americans feel more positively about
companies who support a cause, with
quality of the environment and education
being cited in the top three concerns.*

That’s why the National Wildlife
Federation is an ideal cause-related
marketing partner. The leader in conservation
education, NWF has spent the last 63 years
working to protect endangered species,
safeguard wildlife and wild places, provide
clean water, and most importantly, inspire
children and future generations to do the
same.

As a licensing partner, you’ll enjoy
these benefits:

• Broad appeal.
• Name recognition.
• Marketing expertise.
• Vast resources.
• Diversity of design.

Partnering with the National Wildlife
Federation means that you can increase
sales, build customer loyalty, and improve
your bottom line while making a real
difference in the quality of life on this
planet.

Show your customers you care
about what’s important to them!
Call John Cobb at (703) 790-4261
for more information.
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Missing Bite
If Your Message Is
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Seems
If Your Message

Lackluster
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Show your customers you care
about what’s important to them!
Call John Cobb at (703) 790-4261
for more information.

Cause-related marketing is more than
just a feel-good idea. It’s serious business,
backed by more than 130 million Americans
who report that they will likely switch to
brands or retailers that associate with a
good cause. In fact, eight out of every ten
Americans feel more positively about
companies who support a cause, with
quality of the environment and education
being cited in the top three concerns.*

That’s why the National Wildlife
Federation is an ideal cause-related
marketing partner. The leader in conservation
education, NWF has spent the last 63 years
working to protect endangered species,
safeguard wildlife and wild places, provide
clean water, and most importantly, inspire
children and future generations to do the
same.

As a licensing partner, you’ll enjoy
these benefits:

• Broad appeal.
• Name recognition.
• Marketing expertise.
• Vast resources.
• Diversity of design.

Partnering with the National Wildlife
Federation means that you can increase
sales, build customer loyalty, and improve
your bottom line while making a real
difference in the quality of life on this
planet.













When you partner with Mother Nature for cause-
related marketing it’s more than just a feel-good
idea...it’s serious business, backed by more than
130 million Americans who report that they will
likely switch to brands or retailers that associate
with a good cause. In fact, eight out of every ten
Americans feel more positively about compa-
nies who support a cause, with quality of the
environment and education being cited in the
top three concerns.*

That’s why the National Wildlife Federation
is an ideal cause-related marketing partner. The
leader in conservation education, NWF has
spent the last 63 years working to protect
endangered species, safeguard wildlife and
wild places, provide clean water, and most
importantly, inspire children and future genera-
tions to do the same.

As a licensing partner, you’ll enjoy
these benefits:

• Broad appeal. Four million members and
supporters endorse the NWF’s common-
sense efforts.

• Name recognition. As the publisher of
award-winning publications — including
National Wildlife and Ranger Rick — and the
producer of IMAX movies and popular
television specials, NWF is a familiar
household name.

• Marketing expertise. With over 25 years of
experience, NWF is natural at developing
nature-themed products and promotions that
are tailored to your company’s needs and
objectives.

• Vast resources. NWF offers exclusive access
to educational resources, wildlife art, media
support, and nature-related content.

• Diversity of design. From home décor to
books, NWF gives you the freedom to let
your imagination soar.

Partnering with the National Wildlife
Federation means that you can increase sales,
build customer loyalty, and improve your bottom
line while making a real difference in the quality
of life on this planet.

8925 Leesburg Pike
Vienna, VA 22184
www.nwf.org

Show your customers you care
about what’s important to them!
Call John Cobb at (703) 790-4261
for more information.
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Take a Look
on the
Wild Side...
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